
SAHG’s Imagine Annual Benefi t Auction 
sponsorship benefi t details 

Corporate Sponsor Benefi ts
SAHG’s Annual Auction will provide the following benefi ts to its corporate sponsors: 
 Presenting Sponsorship - $10,000 (Limited to ONE Sponsor) 
  •Corporate Logo featured on every LIVE AUCTION slide during 2 hour live auction
  •Receive a full page sponsorship advertisement in the auction catalog.
  •With early commitment, corporation will be named as ‘Presenting Sponsor’ on invitations.
  •Be listed with logo in all of our auction publications, donor newsletter and online.
  •Receive prominent night-of signage.
 Gold Sponsorship - $5,000
  •Receive a full page sponsorship advertisement in the auction catalog.
  •Be listed with logo in all of our auction publications, donor newsletter and online.
  •Receive night-of signage.
 Silver Sponsorship - $2,500
  •Receive a ½ page sponsorship advertisement in the auction catalog.
  •Be listed with logo in all of our auction publications, donor newsletter and online.
 Bronze Sponsorship - $1,000
  •Receive a ¼ page sponsorship advertisement in the auction catalog.
  •Be listed without logo in all of our auction publications, donor newsletter and online.
 Item Sponsorship - varies
  Show your support of St. Andrew’s Housing Group by “donating” a specifi c item or trip. We’ll  
  do the work ... your company gets the credit. For example, for $2,000 your organization can  
  donate a “Train as a Fighter Pilot” Adventure for two in Las Vegas. Your organization will be  
  ranted and raved over during the exciting Live Auction portion of the evening and listed in the  
  event catalog.  Prices and experiences vary, please ask for more information. 
 In-Kind Donation - varies
  If your organization is not in a position to donate money, consider other donations that would  
  add to the success of SAHG’s auction. For example, donating the printing of invitations or  
  catalogs, centerpieces, fl owers or items that could add to our auction excitement! 

Auction Publications
Sponsor’s name (and logo for Silver and Gold levels)  printed more than 2000 times in:
 •Auction Catalogs sent to all attendees
 •Scrolling PowerPoint presentation played throughout the Auction evening
 •Auction “Thank You” letters to both attendees and item donors
 •A newsletter devoted to the auction (over 900 distributed)
 •SAHG’s annual report (more than 2,000 distributed) 
 •Online exposure on SAHG’s Auction website 

What the Auction Supports
SAHG’s 16th Annual Auction will raise over one-third of the money needed to support operations in 2008. 
King County, the most populous county in Washington State (781,976 households), has an 
overwhelming need for affordable housing.  This need is particularly acute on the Eastside.  Between 
1990 and 2000, households living in overcrowded conditions with more than two persons per room rose 50% 
statewide and by over 200% on the Eastside (US Census Bureau).

April 25, 2009 ~ Redmond Marriott Town Center



Sponsor:  ___________________________________________________________________________

Address:   __________________________________________________
__________________________________________________________
__________________________________________________________

Phone:  ________________________   Website: __________________________

Contact Person: _________________  Contact Phone:  ____________________

Contact E-mail:  ______________________________________________

(Name as you would like it listed in the catalog)

Sponsorship/Contribution Level 

        $5,000 Gold Sponsorship  (Reference benefi ts page for details)

         $2,500 Silver Sponsorship  (Reference benefi ts page for details)

         $1,000 Bronze Sponsorship  (Reference benefi ts page for details) 

        Item Sponsorship  (vary in cost, reference benefi ts page for details) 

         $_________ (amount) Corporate Donor Contribution (no sponsorship) 

                                                    (Name listed in auction catalog.)

____ Auction Tickets @ $125.00 per person (Two tickets free with GOLD Sponsorship)

Attention Sponsors: please provide your company logo as you would like it to appear in 
publication via e-mail to auction@sahg.org. For publication, the SAHG must receive your 

you logo no later then March 30th, 2009.

St. Andrew’s Housing Group is qualifi ed for tax exemption under Section 501(c)(3) of the Internal Revenue Code, 
and your contrbution is tax deductable to the extend allowed by law. Tax ID: 94-3110312

Grand Total: ___________________

Payment Method:                 Check Enclosed                   Bill Lump Sum 

           St. Andrew’s Housing Group
2009 Auction Sponsor Form

April 25th, 2009 - Redmond Marriott Town Center 

questions: (425) 391-2300 • fax: (425) 391-3090 
e-mail: auction@sahg.org

Imagine



St. Andrew’s Housing Group  
description & background 

mission statement 
     St. Andrew’s Housing Group (SAHG) is dedicated to improving the 
quality of life for people with limited income on King County’s Eastside, 
empowering these families to succeed by providing housing and access to 
services while strengthening local communities and encouraging diversity.

a glimpse at “us”
     Today, SAHG provides 325 units of affordable housing on King 
County’s Eastside, serving more then 800 individuals and families each 
year.  SAHG provides affordable housing in the following Eastside com-
munities: Mercer Island,  Issaquah, Factoria, Redmond, Bellevue and 
Kirkland. 
     SAHG is operated by nine qualifi ed, professional staff and governed 
by an engaged and effective 18-member Board of Directors. The Board 
includes members from the Eastside and Seattle who bring experience 
in commercial, industrial and mixed-use housing construction and 
management, commercial and nonprofi t real estate development, 
community development fi nance and real estate law.  Each Board 
member fi nancially contributes each year, actively participates in 
fundraising and serves on at least one committee. 
     St. Andrew’s Housing Group serves the poor, including those 
transitioning directly from homelessness as well as the working poor. 
Currently, 38% of SAHG’s residents are children, 46% are female-headed 
households and 10% of the households were formerly homeless.  

our approach
     SAHG is a recognized leader among its housing development peers, 
working collaboratively to create more affordable housing and 
provide necessary support services. Currently SAHG has partnerships with 
Hopelink and the YWCA to provide supported service units for 22
formerly homeless families.  Most recently, SAHG has been working with 
St. Margaret’s Episcopal Church in Factoria developing plans for a brand 
new 40-unit property; with 26 units reserved for veterans transitioning 
out of homelessness and 20 of the total units set-up as supportive 
housing.  Andrew’s Glen construction is set to launch summer 2010.
      This past summer, SAHG launched a successful pilot Residents 
Services program at Highland Gardens in Issaquah and has applied for 
and received the funding necessary to begin implementing these kinds of 
programs at all of their 10 properties.  
      Additionally, SAHG works closely with A Regional Coalition for Hous-
ing (ARCH), The Housing Development Consortium (HDC), and the 
Washington Low-Income Housing Alliance to support the passing of state 

legistlation that preserves and promotes afford-
able housing and it’s development. 
           

For more information about SAHG, 
please visit www.sahg.org 
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